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Pyramid Analytics provides C2FO’s 
internal data consumers with a glo-
bally accessible, holistic analytics 
engine that harnesses their col-
lective and growing wealth of data 
(both structured and unstructured) 
to drive better (and faster) decision-
making, leading to better operatio-
nal efficiency, program execution, 
and market performance.
 
“We designed our solution to se-
amlessly work with existing pay-
ment workflows between buyers 
and suppliers, no matter how large 
or small, so that businesses can fo-
cus on their business and get the 
working capital they need when 
they need it, without additional 
hassle or operational friction,” says 
Kevin Parker, Director, Business 
Intelligence Systems & Insight Ena-
blement. “Our product and techno-
logy teams are continually working 
on ways to make the experience 
even better for our market mem-
bers. To help with that, we lever-
age a lot of data to experiment and 
learn about what is working and 
what needs improvement.” 

C2FO needed a more agile and 
robust self-service BI system—the 
right engine to build a globally ac-
cessible ecosystem for data analy-
tics, one that supplies its internal 
teams with decision support to 
inform and enhance their opera-
tional workflow and working ca-
pital solutions they offer buyers 

and suppliers using their platform.  
Pyramid Analytics became that ho-
listic solution.

“When we set out to develop a 
system to fully arm and enable 
the set of voracious data consu-
mers at C2FO, we quickly realized 
the need for a far more advanced 
and robust ecosystem over what 
most traditional BI platforms could 
deliver. I didn’t see anything else 
out on the market that has what  
Pyramid Analytics offers—nothing 
as progressive and complete from 
a BI standpoint. We had leveraged 
Tableau early on at C2FO and 
found that while it did well to ser-
vice our dashboarding needs, it did 
not provide the feature set needed 
to deliver true self-service business 
intelligence.”

C2FO needed a system that ena-
bled teams to build custom data 
models against their core data, per-
form data exploration against the 
models, compile that into interac-
tive dashboards, and publish and 
distribute dynamic (data-driven), 
professional-grade content. They 
also needed a system that would 
enable their data science teams to 
incorporate predictive modeling 
work into their data models.

“I honestly did not think there was 
a single provider that had an offe-
ring that could cover that array of 
functionality,” says Parker. “Then I 
found Pyramid Analytics. It was evi-
dent to me that the people behind 
the platform really knew the space 
and had developed a solution that 
was clearly well ahead of the curve 

from a feature set perspective. This 
was a platform I could confidently 
use as a foundation for analytics at 
C2FO.” 

“We’re growing, and we’ve seen 
that Pyramid Analytics is aligning 
with what we’re trying to do, both 
as an analytics platform provider 
and partner,” says Parker. “They’re 
taking analytics to another level, 
beyond what the main players 
are doing right now; working with 
them has truly become a competi-
tive advantage.”

With Pyramid Analytics, C2FO can:

• Source, transform, and integrate 
data from multiple disparate 
data systems into a single  
data model

• Deliver highly interactive, advan-
ced data visualizations to increa-
se data utility and understanding

• Provide non-technical end users 
with the ability to monitor and 
report on core metrics that  
drive the business

• Empower both customers and 
internal data consumers in new, 
competitive, and evolving ways

• Develop content in a single web-
based interface and distribute 
the information across different 
mediums (web, mobile, and  
offline via Excel/PDF)

Driving Competitive Advantages
C2FO achieves holistic self-service capabilities, supports unique data products for customers 


